Planning for the future of downtown
and south shore redevelopment area.

A PLAN FOR THE CITY CENTER
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The Bemidji City Center Plan

An Investment of Human and Economic
Resources that Adds Community Value:

-Strengthened Local Economy
-Enhanced Assets
‘Downtown/South Shore Synergy
-Resident and Visitor Experience
-Image and Distinctiveness
-Linkages of People and Places
‘Neighborhood Evolution

-Civic Life

-Broadened Tax Base




The Economic Crisis

That was then...

Tolerable fuel cost

-Low perceived travel cost
-Easy credit
‘Discretionary spending
-Expansion

-Leverage

Psychology of affluence
Fragile confidence

This is now...

‘Volatile fuel cost
‘Reduced mobility

Tight credit

«Focus on basics and value
‘Deflationary fears
-Overextension

-Loss of wealth

Creeping fear

A national crossroads
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Survey Results

Action and ldeas
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