} i ¢

A Revitalized Downtown Schuyler Plan

July 6, 2010

NNNNNNNNNNNNNNN

www.rdgusa.com/crp/schuyler







The Stakes ‘ \?%L' y /L

Mowntown accounts for over half of the city’s retail sales
Aowntown has a substantial percentage of the city’s property value

-Downtown is the city’s primary concentration of specialized,
ocally-owned retailers.

-Downtown is one of the city’s image centers.

Wise enterprises invest in the improvement of their major
capital assets and resources.



Downtown Goals

Abdd new energy to Downtown Schuyler as a neighborhood and a stronger
retail, service, and civic center

AExpand markets by complementing basic quality-and-services with features
and amenities that make the district both convenient and delightful.

A\ssure that redevelopment reinforces the business and investment climate in
the traditional Downtown.

Ancrease the economic rewards of building ownership in downtown Schuyler.

Amprove downtown’s physical environment and invigorate community
activity.,
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Table 4: Project Population 2000-2015 - Market Areas

2009 Estimated

2000 Growth Rate Population 2015 Estimate
Schuyler (0.5%) 5,371 0.50% 5,618 5,788
Schuyler (1%) 5,371 1% 5,874 6,236
Secondary Market A 12,522 1% 13,695 14,538
Secondary Market B 114,091 1% 124,780 132,456
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Consumer Spending Patterns

Schuyler Residents spend more than the national average on:
A Food at home
A Alcoholic beverages
A Daycare
A Healthcare
A Vehicle purchase
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